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Trunk Club's real estate moves up a size
By Ryan Ori

Men's clothing startup Trunk Club is trying on new real estate in its hometown amid 

rapid growth that includes plans to add a women's brand.

The Chicago-based company, which sends cardboard trunks of clothes to customers, 

subleased 17,000 square feet of office space across the street from its River North 

headquarters and showroom. About 1½ miles north, Trunk Club leased 170,000 square 

feet of warehouse space on Goose Island.

Spokeswoman Ashley Lang confirmed the leases but did not say how many employees 

Trunk Club has, or whether the new space is tied to the company's plans to add a 

women's brand, which Crain's reported in October.

“Trunk Club continues to grow rapidly as more men experience a better way to shop,” 

Lang said in an email. “Our team, retail locations, office space and warehouse are all 

expanding to support this growth.”

COMPANY GROWTH

Trunk Club's current River North headquarters.
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The company, which was acquired by Seattle-based chain Nordstrom last year, has 

grown from Chicago beginnings to stores in Dallas, Washington, D.C., Los Angeles and 

New York.

Men sign up for a phone or email consultation with a stylist. Customers then are sent 

trunks of clothes to choose from, or they can visit stores where they are shown clothes 

and served drinks. 

Trunk Club, like many startups, has faced the challenge of growth within a constrained 

River North office market, which is known for smaller loft buildings.

River North vacancy was 9.2 percent during the fourth quarter, the lowest of all 

downtown submarkets and well below the 13.2 percent overall vacancy downtown, 

according to Los Angeles-based CBRE.

SPACE ACROSS THE STREET

Trunk Club leases 43,275 square feet at 325 W. Ohio St. for a showroom and 

headquarters. To accommodate its growth, the company has found space across the 

street at 320 W. Ohio St., where it has agreed to sublease the building's 17,000-square-

foot fifth floor from Red Frog Events.

“Of all the markets for something along these lines to happen, knocking on your 

neighbor's door to see if they have any space, it's far more common in River North than 

in other submarkets,” said tenant broker Patrick Hewitt, a senior associate at Chicago-

based Jones Lang LaSalle, who was not involved in the deal. “A lot of tenants in River 

North see the market as a neighborhood, where everyone knows each other.”

Red Frog was represented in the deal by Jason Schulz, CEO of Chicago-based 

brokerage J. Rich Co. 

Red Frog, which puts on events such as road races and concerts, has 105 full-time 

employees in Chicago, twice the total from 2013, and plans to hire more, spokeswoman 

Lauren King said. But the firm needs less space because it has cut way back on the use 

of interns to staff events, she said.

GOOSE ISLAND WAREHOUSE SPACE

Trunk Club is more than tripling its warehouse space, leasing 170,000 square feet of an 

280,000-square-foot building at 930 W. Evergreen Ave. on Goose Island owned by 

McLean, Va.-based candy giant Mars.

That structure, the former Republic Windows & Doors building, also is home to the UI 

Labs-led Digital Manufacturing and Design Innovation Institute, which is expected 

to open in April.

Trunk Club is vacating 49,720 square feet it leases in a warehouse at 329 W. 18th St., 

just across the Chicago River from Chinatown, and has put the space up for sublease. 

Larry Goldwasser, a senior director in the Chicago office of New York-based Cushman 

& Wakefield, represented Trunk Club in the Goose Island lease and is seeking tenants 

to sublease the South Side space.

Mitch Adams, a CBRE first vice president, represented Mars in the Goose Island lease.

“We are thrilled to have these businesses on-site and to see growth across the Goose 

Island campus, which has been a home to Mars and Wrigley for nearly a decade,” Mars 

spokeswoman Jennifer Jackson-Luth said in an email. “We believe the growing 

presence of commercial and retail businesses in the neighborhood will continue to 

encourage improvements to roads and bridges, improve the vitality of Goose Island and 

make it a great place to live and work." 


